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Assistant Professor
Marketing and Consumer
Neuroscience Researcher
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CONTACT

+98-9114379376
Davoud.sadeh@shafagh.ac.ir
Davoudsadeh56@gmail.com

Orcid.org/0009-0006-4158-3881

LANGUAGES
English

Persian

SKILLS OF
SOFTWARE

MATLAB
Python

SPSS

PROFILE

"Assistant Professor of Marketing and Consumer Neuroscience Researcher,
specializing in the intersection of cognitive science and marketing strategies.
| am the author of the book Consumer Visual Behavior and the translator of
six reference books in the field of marketing. My research has been published
in reputable neuroscience journals, and | currently hold an h—-index of 4 on
Google Scholar.

| currently serve as a faculty member in the Department of Marketing at
Shafagh University, Tonekabon, where | am actively engaged in teaching and
research at the Master's level. My core areas of expertise include consumer
neuroscience, visual behavior modeling, and consumer behavior prediction."
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EDUCATION HISTORY


mailto:Davoudsadeh56@gmail.com

MINITAB

SKILLS OF
HARDWARE

Eye tracking

EEG

INTERESTS

Modeling
Al
Persuasion

Decision making

Islamic Azad University Science and Research, Postdoctoral. Marketing
Management, titled “consumer visual behavior (2023—- 2024).

Qazvin Islamic Azad University, PhD. Marketing Management, titled “3D
analysis of the effect of nervous TV ads on consumers with the content of
socioeconomic (2015-2018)

Abhar Islamic Azad University, MSc. Marketing Management, titled
“Billboard advertising optimization by using imperialist competitive algorithm
(case study: Tehran traffic network) (2011-2013)

Karaj Islamic Azad University, B Sc., Industrial Management, (1999 -
2002).
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WORK EXPERIENCE

MOLANA University, Bachelor's level Instructor, 2 Academic Semesters.

Takestan Non-Profit Higher Education Institute, Master's Level Instructor, 6
Academic Semesters.

Karaj Islamic Azad University, Master's Level Instructor, 2 Academic
Semesters.

Qods Islamic Azad University, Master's Level Instructor, 3 Academic
Semesters.

University of Applied Sciences & Technology of saipa, Bachelor's level
Instructor, Feb 2024 to NOW.
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BOOK

Sadeh D. Consumer visual behavior [Independently published]. Zenodo;
2025. ISBN: 979-8267693509. DOI: 10.5281/zen0do.17439719.

Consumer visual behavior
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ARTICLES

Sadeh, D. (2024). Consumer Visual Behavior (CVB). Journal of Research in
Behavioural Sciences, 22(2), 361-377. (In Persian)

Sadeh, D. (2024). Modeling of Consumers' Visual Behavior by Using
Artificial Intelligence. The Neuroscience Journal of Shefaye Khatam, 12(2),
10—20. (In Persian)

Sadeh, D., & Parsa Moein, K. (2024). Visual Game therapy (VGT) and its
effect on memory. The Neuroscience Journal of Shefaye Khatam, 0-0. (In
Persian)

Billboard advertising optimization by using imperialist com petitive algorithm,
African Journal of Business Management 7 (36), 3706—-3713.

Using Chase vision theory of Yarbus in ads and its effect on memory,
Advances in Cognitive Science 20 (2), 31-39.

The study of social slogans on amount of attention to outdoor advertising
by means of visual tracking, Advances in Cognitive Science 19 (4), 10-19.

Impact of branding social responsibility on the memory of consumers using
brain waves analysis, Advances in Cognitive Science 21 (2), 74-82.

Neural Localization of Brand Social Responsibility Using EEG, The
Neuroscience Journal of Shefaye Khatam 7 (3), 42-50.

Investigating the relationship between emotions of the face and



https://doi.org/10.5281/zenodo.17439719
https://doi.org/10.5281/zenodo.17439719
https://www.amazon.com/Consumer-visual-behavior-Davoud-Sadeh/dp/B0FVFZPBQ1
http://opac.nlai.ir/opac-prod/bibliographic/3746137
http://dx.doi.org/10.48305/22.2.361
http://dx.doi.org/10.48305/22.2.361
http://dx.doi.org/10.61186/shefa.12.2.10
http://dx.doi.org/10.61186/shefa.12.2.10
http://dx.doi.org/10.61186/shefa.12.2.10
http://dx.doi.org/10.61186/shefa.13.1.5
http://dx.doi.org/10.61186/shefa.13.1.5
http://dx.doi.org/10.61186/shefa.13.1.5
https://doi.org/10.5897/AJBM2013.7114
https://doi.org/10.5897/AJBM2013.7114
http://icssjournal.ir/article-1-731-en.html
http://icssjournal.ir/article-1-731-en.html
http://icssjournal.ir/article-1-749-fa.html
http://icssjournal.ir/article-1-749-fa.html
http://dx.doi.org/10.30699/icss.21.2.74
http://dx.doi.org/10.30699/icss.21.2.74
http://dx.doi.org/10.29252/shefa.7.3.42
http://dx.doi.org/10.29252/shefa.7.3.42
https://dor.isc.ac/dor/20.1001.1.24765023.1397.4.13.1.5

neuroelectrical Brain waves, Neuropsychology 4 (13), 9-20.

Analysis of Consumer’s Behavior in Tehran City Mall Shopping, International

Journal of Innovative Research in Advanced Engineering 1 (10 ---

Customers Credit Rating of the Banking System by the Use of AHP and
TOPSIS methods, International Journal of Innovative Research in Advanced
Engineering.

Ranking of insurance companies in Iran using AHP and TOPSIS techniques,

American Journal of Research Communication.

Dynamics Analysis of Consumer Behavior, International Journal of
Economics, Management and ---, 2015

Identifying the Attractiveness Factors of Kish Islands Shopping Centers:
With an Approach to Categorization of Customers, Quarterly Journal of
Business Studies 2 (2), 95-103.

Impact of ads slogan with social content on amount of attention in
billboard ads by using eye tracking, in 2015 NeuroPsychoEconomics
Conference Proceedings. ISSN 1861-8243.

A new approach to changing consumer visual behavior (cvb), in 2025
NeuroPsychoEconomics Conference Proceedings. ISSN 1861-8243.
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https://dor.isc.ac/dor/20.1001.1.24765023.1397.4.13.1.5
https://www.ijirae.com/article/analysis-of-consumers-behavior-in-tehran-city-mall-shopping
https://www.ijirae.com/article/analysis-of-consumers-behavior-in-tehran-city-mall-shopping
https://www.ijirae.com/article/analysis-of-consumers-behavior-in-tehran-city-mall-shopping
https://www.ijirae.com/article/analysis-of-consumers-behavior-in-tehran-city-mall-shopping
https://www.ijirae.com/article/analysis-of-consumers-behavior-in-tehran-city-mall-shopping
http://www.usa-journals.com/wp-content/uploads/2014/12/Sehhat_Vol31.pdf
http://www.usa-journals.com/wp-content/uploads/2014/12/Sehhat_Vol31.pdf
https://ijecm.co.uk/wp-content/uploads/2015/02/3223.pdf
https://ijecm.co.uk/wp-content/uploads/2015/02/3223.pdf
https://ideas.repec.org/a/rss/jnljbs/v2i2p2.html
https://ideas.repec.org/a/rss/jnljbs/v2i2p2.html
https://ideas.repec.org/a/rss/jnljbs/v2i2p2.html
https://www.neuropsychoeconomics.org/2015-neuropsychoeconomics-conference/
https://www.neuropsychoeconomics.org/2015-neuropsychoeconomics-conference/
https://www.neuropsychoeconomics.org/2015-neuropsychoeconomics-conference/
https://www.neuropsychoeconomics.org/2025-neuropsychoeconomics-conference/
https://www.neuropsychoeconomics.org/2025-neuropsychoeconomics-conference/
http://opac.nlai.ir/opac-prod/bibliographic/4120325
http://opac.nlai.ir/opac-prod/bibliographic/4809037
http://opac.nlai.ir/opac-prod/bibliographic/5073066
http://opac.nlai.ir/opac-prod/bibliographic/5210338
http://opac.nlai.ir/opac-prod/bibliographic/5210338
http://opac.nlai.ir/opac-prod/bibliographic/5964808
http://opac.nlai.ir/opac-prod/bibliographic/7397257

